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Overview of NCI

In December 1996, the NASDDDS Board of Directors launched the Core Indicators Project (CIP). The aim of CIP was to support state
developmental disabilities authorities (SDDAs) in developing and implementing performance/outcome indicators and related data
collection strategies that would enable them to measure service delivery system performance. This effort, now called National Core
Indicators or NCI, strives to provide SDDAs with sound tools in support of their efforts to improve system performance and thereby to
better serve people with developmental disabilities and their families. The Association’s active sponsorship of NCI facilitates states pooling
their knowledge, expertise and resources in this endeavor.

For a complete list of NCl states in 2009-10 and for a complete list of NCl indicators, visit www.nationalcoreindicators.org.

Purpose of this Report

This report is intended to provide states a look at their NCI data compared to the average of all other participating NCI states in a
reasonably sized and easy to review format. For 2009-2010, the “Average of all NCI states” figure includes data from 16 states,
Orange County, CA, and the District of Columbia. This State Report will not replace the annual NCI Consumer Survey Report.

It should be noted that this report only contains data from the 2009-10 Consumer Survey. Future State Reports will include all NCI
data (e.g., Family Survey data, Staff stability data, etc.) collected during that year.

Pennsylvania has been a NCI State since 1997. Pennsylvania’s NCI Contact Lead, Lee Stephens, is a Quality Improvement Initiatives
Program Specialist, Office of Developmental Programs. In 2009-10, Pennsylvania conducted 1436 Consumer Surveys.

Results
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Summary

Recommendations/best practices for interpreting results:
e The NCI State Report allows the state to compare its own results against the average across all NCl states reporting for
that particular year.

e The NCI State Report will be generated on an annual basis, enabling states to track system-level changes in performance
and outcomes over time as well as in relation to the average across all NCl states.

Cautions:
e All the data presented in this report are “raw” data, meaning no statistical testing was performed. For individual state-
to-state comparisons, please refer to the 2009-10 NCI Consumer Survey Report, which is posted on the NCI website
(www.nationalcoreindicators.org).

o A few of these charts show results for questions that had a small number of survey responses (e.g., questions on self-
directed supports, pgs. 22-24). To locate the n’s (humber of responses) for each question, please review the
aforementioned 2009-10 NCI Consumer Survey Report.

e If comparing these results to 2008-09 state report results, it should be noted that in 2009-10 the “Don’t Know” responses
for the health indicators (e.g., last mammogram) were not included in the analysis. This is a change from 2008-09 when the
“Don’t Know” responses were included.

To review additional NCI reports, visit www.nationalcoreindicators.org.

For further information regarding this State Report, please contact Josh Engler at jengler@hsri.org.
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